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Image Terminology

How It Looks

Matters most to help ensure images aren't cropped

in unexpected ways.

Aspect Ratio

The relationship between the width
and height. Elements can require certain
aspect ratios for the best fit.

16:9 (Exact Aspect Ratio)
This is a commonly used ratio for horizontal
images, especially for large backgrounds.

Horizontal (General)
Sometimes, just a general
width-to-height ratio is
enough to choose the
right image.

Square (Exact)
Some images
need to be exact
squares, such
as images that
become circular.

Focal Point

The main point of interest in an image.

Image with a centered focal point.

dsdfAti bero quidestius aut
rescit et et qui sus veliquo
tem rem quia eiciatet fugia
volorerferro tecus apeream,

dsdfAti bero quidestius aut
rescit et et qui sus veliquo
tem rem quia eiciatet fugia
volorerferro tecus apere

Images placed in an element needing a centered
focal point.
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How It's Sized

Matters most to optimize page load speeds and help ensure
images aren't blurry or pixelated.

Dimensions

The width and height in pixels
(e.g. 600px x 400px). Proper
dimensions can help improve your
image quality.

Images should be at least the
recommended dimensions, and no
smaller. Smaller dimensions can result
in pixelated/blurry images.

Example of a small image used in a large element

|

The image is stretched out, and looks blurry.

File Size

The size of the image in KB (e.g. 300 KB).

Large images can slow down web pages,

and might need optimization. Limit files
to 1 MB when possible. Max files size is
1.5 MB.

Today, 1:47 PM
Today, 1:47 PM
29, 2019 at

The file size is almost 1 MB—this should
be optimized if possible.



Optimizing Images for the Web

It's worth repeating: Images that are Tools to Help
too large can slow down sites. While

e . For compressing image file size: To re-size and adjust quality:
it is important to have a good qualit
P & 9 y * TinyPNG.com (online, free) » Pixlr.com (online, free)

image, it needs to be a reasonable file
size. Here are some tips and tools to
help optimize images: File Settings

+ Photoshop

Format:

1. Use JPGs unless you need a PNG

Quality:
You can adjust the image quality with a JPG in Photoshop
(if you have this at your disposal)—but not a PNG. Unless
an image needs a transparent background, save your Width: 1600
images as JPGs.

Image Size

Height: 704
2. Resize large images B 100%
Pay attention to image recommendations and file size. Resample:  Bicubic Aut...
If an image should be 1920px wide, don't save it ) ) . ) ) .
Photoshop “Export” options for image size and PixlIr—an online tool to create, re-size,
as 2500px. quality. Note the “50%" quality level. and optimize images

3. Save to recommended size—then . S
adjust the quality to 50% T’ T
If an image size on-screen is 400px, it should be saved at =

800px with a quality of 50%. This is so it shows up nice e
and high-res on retina devices. o

Smart PNG and JPEG compression
More than 1 billion PNG and JPEG images optimized and still counting,

See top-left image of the export options in Photoshop a
for an example. The online tool Pixlr.com can also canewer @ 8
adjust the quality. .

TinyPNG—an online tool to compress images
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http://www.pixlr.com
http://www.tinypng.com
http://www.pixlr.com

Image Specifications Quick Reference

Important Notes

Adjust quality of all images to 50%. Image sizes are intentionally larger than Watch the file size. The file size limit on the website is 1.5 MB.
what you see on-screen. This accounts for retina devices that need larger images. Avoid files over 1 MB when possible.

Element/Widget Aspect Ratio Focal Point Dimensions (px) Notes
HOMEPAGE
Hero Image & Video o Centered 1500 x 1000 Videos can be supplied at 16:9 ratio, but will crop on the sides
Announcement Card Centered 800 x 1000
4:5
Priority Category Images ) Center-Right 1960 x 1400 These will only display on desktop view-ports and will be hidden
75 on mobile screen sizes (tablet/phone). Keep subject center-right.
Testimonial Quote Centered 800 x 1200
2:3
Stories of Support Cards Centered 800 x 1000
4:5
Your Impact Centered 1000 x 1000
1:1
More Ways to Support 57 Centered 1400 x 1960

Image specifications continue on next page.
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Image Specifications Quick Reference

Element/Widget Aspect Ratio Focal Point Dimensions (px) Notes

GIVING OPPORTUNITIES

Featured Cards Centered 800 x 1000
4:5

Opportunity Cards Centered 400 x 400 Note that these images will be hidden on mobile and will only
1:1 display on desktop

YOUR GIFT AT WORK

Stat Scroll Centered 600 x 600
1:1

INDIVIDUAL GIVING OPPORTUNITY

Hero Image Centered 1400 x 1960
5:7
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Photography Recommendations

Photo choice helps define your site. Users will notice images
usually before they read anything on the site. Choosing the
right photography can be difficult, even when you have a
great library of images to choose from.

Tips for Choosing and Using Photos

Quality is key Check usage rights

When saving photos for your projects, Make sure you have the right permissions to
check the image size and aspect ratio. use an image—don't just download from a
Images that are sized incorrectly may Google image search or off someone’s site.

appear blurry and unprofessional.
Optimize photo colors

Choose relevant Images For brand consistency, use Pixlr.com

Take care to choose images that to make minor adjustments to images,
add context to the information like brightening washed-out colors or
being provided. adjusting colors that seem off.
Choose stock wisely Empty space # filler image
When choosing stock, be sure to Images should support surrounding
select images that feel authentic to your content and help provide additional
audience and message. Avoid anything context or meaning.

that feels posed, and do a reverse image
search to see where others may already
be using the image. Go to Google, select
images in the upper right-hand corner,
and add a thumbnail of the desired
image to search.
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Website Theme
Guidelines

Kitchen Sink Overview

Widget Heading Styles
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Kitchen Sink Overview

Kitchen Sink Header (Site Builder Guide)
* Use primary links to link to L1 pages and drop-downs to show L1 and child pages.

* Use the utility nav to link to important secondary pages and login portals.

Breadcrumbs

This acts as a secondary navigation that shows a user’s location on the website and displays links to

all of the levels that come before the current page.

Sub-navigation (optional)
This allows access to the parent page, sibling pages, and, if applicable, child pages.
* Do use for level two pages.

* Don't use for top level or pages without sibling or child pages.

Hero Image (optional) (Site Builder Guide)

The featured image that introduces a page.

Lead-In Text (optional) (site Builder Guide)

This is the intro text (first H2 headline) for a basic page—with a recommended max of 100 characters.

Sidebar (site Builder Guide)

The sidebars hold supplemental content, like contact information.

* Do use one sidebar per page, with a recommended 50 characters for the title and 200 for the
description text.

* Do keep content within one to two paragraphs. Avoid “information overload.”

* If your sidebar is longer than your page content, put that sidebar content in the body.

Rich Text/WYSIWYG (Site Builder Guide)

This contains header styles (H2-H5), body copy, and bullet styles (standard and numbered).

* Do use headers in proper order based on hierarchy (H2, H3, H4, etc.), bullets to help support
points within a block of copy.

* Don't use headers in an improper order (H2 directly under an H4), overuse bullets or use them in
place of large amounts of copy.
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. Tt R Page

Test KS Page

Soe whdgers ang

g peanees

Full it Widgets

Hamagge & Lindng
Page Opticnn

Updates

Lead-In text mollis aliquam ut 5

porttitor leo a diam. Gravida in Excepteur sint
fermentum et sollicitudin. 0“?““
Lorem s dolor s e, consecteur adipicing e, e do eksmod tempor cupidatat non

imecidicunt wt Labore et dolore magna aliqua. Posere lorem ipsum dolor sit. Viverra prnid ent 6
mMancenas accumsan Lacus ved facilisis volutpat est velit Nung eget lorem dolce sed

e o tomor wtae perus. Dictum
Arcus fells bibendum ut tristique et. vitae aliquet nec ullameorper sit. Amet cursis sit
amet dictum sit. Lirma molestie at elementim eu. CHam quam rula portsitor massa
ate enim nulla alkquet. Nibh praesent b
drarin bectus. Imperciet dul ace

Varius s amet matets vl
aened, Pubdnar proin gran
Tacibai et temnpus iaculls

ique magna sit

53 5% aenet nidla

This is a new section starting with Heading 2.

ArneBn commodo il ege dolor. Atrean missa. Cum SO RMOQUE PERILEUS €L MIgNis dis PaMLTIEnt MOntes, rascets
sidheuiuas mus. Donet quam feles, wtricies nec. pellerntesgue su, pretium quis, sem. Hulla consequat massa quis enim. Danec pede
st fringita vel, aliquet nec, viputate eget, arcu. In enim justo, rhoncus ut, knperdiet a, venenatis vitae, justo

ding 3 for sub i pus, tellus eget di rhoncus
sem quam semper libero.

Sit amet adipiscing sem neque sed ipsum. Nam quam nunc, bancit vel, huctus pubvinas Nullam dicoum felis &u pede mols pretium.
Mg LCiunE. Cras dagibas, VIVEMUS elomentum Semper risl. Asnean vulputate slefend telks, Asnoan bec Iigia, porttaor su.

consecua vitae, eisilend ac, enim, Aliquam lanem ante, dapibus in, vhaera qus, feugiat a, el

Heading 4 for smaller sectlons Nullam quis ante. Etlam sit amet orcl eget eros tellus eget
condimentum rhoncus etlam sit amet.

Heading 5 pellentesque eu, pretium quis, sem. In enim justo, rhancus ut, Imperdiet a, venenats

HEADING 6 HENDRERIT 1D, LOREM. MAECENAS NEC ODIO ET ANTE TINCIDUNT TEMPUS, DONEC VITAE SAPIEN UT
LIBERD VENEMATIS FALCIBUS

« Lorem ipsum dolor sit smet, consectetur adipiscing elit, sed do-eismed tempor incididurt ut labore &t dolore magna algua

« Bibendum arcu vitae ehemanaum curskirur, Morti tempus Ko urma i volutpat licus soneet
« i consectetur purus ut faucibus pubvinar. Consectetur adipiscing elt ut aliquam.
1. Lorem ipsum dolor sit amet, consectetur adiplscing elit, sed do easmed tempor incididunt ut labore et dolore magna akgua

2. Duis ultricies

o tarpis Lracichunt i, Felis domee o8 o pellentesque diam volutpat, Loserm dolor s vverva ipsum nune

alquet bibend

3. Neque vitae tempus quam pellentesque.


https://sitebuilding.howard.edu/site-widgets-and-resources/navigation/main-and-secondary-navigation
https://sitebuilding.howard.edu/site-widgets-and-resources/hero-area-headers/basic-page-header-options
https://sitebuilding.howard.edu/site-widgets-and-resources/text-based-content/text-editor-type-styles-wysiwyg
https://sitebuilding.howard.edu/site-widgets-and-resources/text-based-content/sidebars
https://sitebuilding.howard.edu/site-widgets-and-resources/text-based-content/text-editor-type-styles-wysiwyg

Kitchen Sink Overview

8 Button Set (site Builder Guide)

Buttons draw the user’s attention to trigger actions and links.

* Do use one to three buttons at a time. This will avoid overwhelming a user with buttons
and will help to narrow down choices.

* Try to keep button labels to one to three words—overly long buttons can look awkward. If a button
has long text, try pairing the button with a heading to break it up.

* Use meaningful language that tells users what to expect and know where they will go when they
click a button. Avoid generic language such as “More,” “Click Here,” or “Submit.”

* Don't overuse buttons. Prioritize the actions you want your users to take. Avoid using a row of
over three buttons, as well as “sprinkling” too many buttons throughout a page.

* Keep button labels to a max character count of 30 characters.

9 Link Set (Site Builder Guide)

Link sets are used to draw the user’s attention to trigger actions and links but with less emphasis
as with a button set. Similar guidance should be used with link sets as with button sets.

* Keep link text to a max character count of 30 characters.

10 Table (site Builder Guide)

* Headings are required—keep these as short as possible. With more columns, these headers get
difficult to read on smaller devices. Use a recommended character count of 50 characters.

* Consider breaking data into multiple tables rather than segmenting across many columns.

* Avoid using a table with too many rows.

11 Accordions (Site Builder Guide)

Accordions organize and simplify a large amount of related content. When selected, the content
is viewed without having to navigate away from the page. Only text can be used in accordions.

* Do use at least two accordions, but at least three is ideal.
* Do choose headings that are all related to a similar topic.

*  Keep content length reasonable. Since accordions hide information, users may skip over info
if it is buried in one that is overly long. Recommend no more than 500 characters where possible.

* Don't use very long headings. Instead, try to move text down into the body.
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1

Fancy Link

Another Fancy Link

) ramee secTion

Example table headline lorem ipsum

Metus aliquam elesfend mi in nulla Metus aliquam eleifend mi in nulla

pesuere sollicitudin, posuere sellicitudin,

Hulla pellentesque digrissim enim sit Nulls pellentesque dignission enim sit

armet venenatis. armet verentis,

) accoroion crour

+ Accordion titles should be brief

Metus aliquam eleifend mi in nulla
posuere sollicitudin,

Pulla pelentesque dignissim enim sit

—  Avold using all caps
‘¥You can organize text in accordions with headings and bullet points  nesded:

ullar vel sem.

» Phaselius gravida semper

» Pellentesque bbwero tortor, bincidunt

durt eget, semper nec., quam. Sed hendrerit

» Morbl ac felis. Nunc egestas, augue at pellertesque laoreet, fels eros vehiculs leo, 2t malesuada veit leo quis pede

+ Atleast 3 accordions is recommended


https://sitebuilding.howard.edu/site-widgets-and-resources/cards-buttons-links/buttons-fancy-links
https://sitebuilding.howard.edu/site-widgets-and-resources/cards-buttons-links/buttons-fancy-links
https://sitebuilding.howard.edu/site-widgets-and-resources/text-based-content/accordions-tables-tabs
https://sitebuilding.howard.edu/site-widgets-and-resources/text-based-content/accordions-tables-tabs

Kitchen Sink Overview

11 Inline Images (Left and Right Aligned) (site Builder Guide)

* Do use to support talking points in a large block of copy.
* Don't use for short paragraphs.

* Image captions have a recommended max character limit of 300 characters (ideally, shoot for less).

12 Carousel (Site Builder Guide)

* Showcases multiple images within one area of the page (e.g., as an image gallery).

* Each image includes an optional title, body copy, and image caption.

13 Image Gallery (site Builder Guide)

This allows access to the parent page, sibling pages, and, if applicable, child pages.
* Do use for level two pages.

* Don't use for top level or pages without sibling or child pages.
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Curabitur ullaencoepar uhriches nfsl. Nam eget dul, Etlam imoncus.
Maecenis temgass, Telks £Det condimentum rhoncus, Sem Guam
semper Bbero, sit amet adipisting sem rque sed ipsum. Nam
‘quam nunc, bland vel luctus pubiner, hencrerit ki, lorem
Matcenas nec odio et ante tnckdunt tempus. Donec vitae sapien
Ut loers venenatis fatcibas. Nullie guis ante, Exiaen sit amet
orei gt erers Taueibas tingigunt. Duls .

Nullam chctum feli eu pede malls pretium. Integer tincidunt.
Cries apitus. VIS Slemanaum Semper nisl Arean
lputate ebeifend tellus. Aeran 180 Bgula, pOMUtar ey,
consequat vitke, eleifend sc. enim. Aliquam lone snte, dipius
i, veverra quis, feugiat . tbellus. Phasellus viverra nulls st metus
warkas laoreel. Quisque nutrum. Aenean imperdiet. Etiam ultricies
it vel augue.

Caption fax righe-aligned image.
Cursbitur ullsencnrper ultrices nisi Mam eget du, Etiam thoncus, LR ag

Maecenas temgus, tellus eget condimentum rhoncus, sem quam
semper bbero, 5it amet adipiscing sem reque sed ipsum. Nam guam nunc, blandit vel, huctus pulvinar, hendrerit id, lorem,
Mastcenas nec odio 6t ante Hrckunt tempus. Done: vitae saphen ut IDero venenatis faucius. Nullie quis ante. Etlm sit amet orc
et eros faucibus tncidunt. Duis o,

Wessibulum punss quam, scelerisque ut, molls sed, nonummy
i, miatus. Bullam accums:an lorem in dul, Cras ultrices mi ey
turpts hendrert fringilla. Vessbukim ante ipsum primis in
Fauscibus erei huctus et ultrices pesuere cubika Curae: i a¢ oy
Gui i consectetiaer Laciia, Nam pretium turpis et arcu. Duls
arcu tartor, susdpit eget, imperdiet nec, imperdiet lcults,
Ipsum,

Sedl abipasen uRrKes Mauris. Figer Brbe arc, BOOUMIn a,
consectetuer eget, posuere Ui, mauris. Praesent sdipicing
Phaselus Llameorper [ps.am nutrum runc. Nuns nonummy
ewetus. Vst vouspat pretism Bbero, Cras i dul Aenean
% e 62 nks] sagitehs veestulum. Nullaen nulls eros, uhrices sit
amet. ronumeny id, imperdiet feugat. pede. Sed koius.

Muilam eges feles eget nunc lobortis mastls akguam faudibus.
Tompar id eu nisl Aunc i ipsum faueibus vitae aiguet. In
CHETUT AN CONLECTRIUN 3. Shgien pallentesgue Mabiant mart:
tristique. Sed velit dignissim sodates ut. Suspendisse Eaucibus
riterdum posuere lorem (pam dolor st amet consectetur. Est ullamcorper eget ruta facilil etam. Neque comvalls a cras semper.
Nequ nec ultrices o, getmi, o e itrices eros in. Amet risus nullam eget fells
L POSURNE LT N BRCKIUNG prasent semper Teugiat

Caption for a left-atgred image. Captiors can help to provide mare
somtext.

Headline for the image

Text description for the image. Loremn ipsum dolor sit amet, corsectetir adipscing ebt. Maurts ultrices, cham masimus porta
pharetra, enos dui sleifend lofem, quis accuMsan justa doloe 3 nish.

Read More



https://sitebuilding.howard.edu/site-widgets-and-resources/images-media/images-text-editor
https://sitebuilding.howard.edu/site-widgets-and-resources/images-media/carousels-image-galleries
https://sitebuilding.howard.edu/site-widgets-and-resources/images-media/carousels-image-galleries

Kitchen Sink Overview

14 Card Sets (Site Builder Guide)
Cards briefly describe and link to a piece of content. Supporting copy, image, and link text are optional.
* Do use three to six cards at a time. Keep to the character limit specified for headings and text.
* Don't use fewer than two or more than six cards at a time.

* Use arecommended max character count of 60 for card titles, 200 for card description text,
and 20 for link text.

15 Testimonials (Blockquote) (Site Builder Guide)

A blockquote is a specially styled section of text, offset or called out on its own, to support the other
content on the page. This supports an optional image and optional fields for author and role.

* Do include blockquotes midway through a long article. This adds visual interest and helps break
long copy into smaller sections.

* Don't use an overly long quote. Blockquotes often use font sizes/weights that can be overwhelming
if used for copy that is very long.

* Don't place a blockquote as the last element on page.

* Don't include quotation marks within the text of the featured quote, as these are present as a
design element.

* Use arecommended max of 300 characters for the quote portion of the testimonial (or shorter,
if possible).
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Card With Image

Titles Briefly Describe
Linked Content

Descriptions for image cards e best
kept short

Text-Only Cards

Cards Don't Always Need
Images

Sometimes a 3-colume layout with
links gecs the job done.

One Main Link  +

Testimonial / Blockquote

-

Talitha Washington
Lo o

Follow Image Sizing and
Aspect Ratio Guidelines

A8 images should be horizontal

Vertical {partrait) images wil bkely have
cut off images.

Text-Only Cards Can Be
More Descriptive

Those candds Laki U hess room,
and are deal for when you need
some added room for extra
content

Ome Maln Link

Always Include a Link
cardin the Backend,
add & page ik
atherwese the card wall loak broken

Consistency is Key

Just Bk with cands with images.
tryto be consistent: I ore card
has a description it 2

your cards in the gro

Another Main Link

Optional description to ghve same background on the person;

‘sheaikd ickeally be a couphe of sentences.

£ £ Quotes look best when they are a short
paragraph. Lorem ipsum dolor sit amet,
consectetur adipiscing elit. Praesent sodales,
purus et maximus lobortis, sapien mauris
fringilla purus, vitae dictum ante lacus eu

lectus.
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https://sitebuilding.howard.edu/site-widgets-and-resources/cards-buttons-links/cards
https://sitebuilding.howard.edu/site-widgets-and-resources/special-callouts/testimonials

Widget Heading Styles:

H1 Headings:

Hero

DAR Homepage

Landing Page Hero - Full-Width
Landing Page Hero - Introduction
Landing Page Hero - No Hero
Call to Action: Homepage

Rich Text/WYSIWYG

H2 Headings:

Accordion

* Uses an H2 but s styled like an H3
Call to Action : Full-Width

Card Sets

* Uses an H2 but is styled like an H3

External / Local Articles

* Uses an H2 but is styled like an H3

Feature with Large Image

Feature with Large Image and Intro
Promotional Area

Announcements

Rich Text/WYSIWYG

Statistic
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Quick Reference

H3 Headings:
Carousel

External News Story

* H3heading is styled like an H4

Rich Text/WYSIWYG

Statistic
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If you need assistance or have questions
about web styles or any of these guidelines,
contact the web team.

Review Howard Drupal Site Builder


https://sitebuilding.howard.edu/site-widgets-and-resources

